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Bad Actors
• I used to be proud to say I did SEO
• Reactions have changed over the years
• Now I say I’m a “web developer”
• Robocalls are a SCOURGE
• “I work with Google”
• A lot of legitimate agencies do make honest mistakes 
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Their Own Website
• Content for the sake of content
• Reusing content for multiple clients
• Blog comment link spam
• Inter-linking clients
• Renting links
• New site migrations OMG!
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Resource Links
• Moving Google Analytics - https://bit.ly/movingGA
• Bounce rates http://bit.ly/335dFKX
• Non interaction Events - http://bit.ly/2Mfm2Nz
• Google Agency info https://support.google.com/business/answer/7353903
• Google Agency registration - https://business.google.com/agencysignup
• Moving a Google Analytics property – https://bit.ly/movingGA
• Coyright Law for websites - https://www.copyright.gov/circs/circ66.pdf
• Reusing content - http://bit.ly/35lyfbV
• Link schemes http://bit.ly/30IsMsp and http://bit.ly/2oN7MDu
• Domain Tools - http://whois.domaintools.com/
• Client Blog Network - http://bit.ly/30IsMsp
• Client Blog Network - http://bit.ly/2oN7MDu
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Slides can be downloaded here…

http://bit.ly/pubcon-scott-2019

Scott Hendison
scott@searchcommander.com

Thank You


